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The react ion against  overdesigned and overpr iced

products f rom the 1990s, along with mount ing

economic and environmental  concerns,  has created the
need for the redesign of-everything. So says designer Bruce Mau, the central
character in Warren Berger 's prof i le of  innovators whose products have helped
solve a var iety of  business, social  and personal  problems. From his research and
interviews with creat ive th inkers,  Berger presents their  intr iguing projects and
establ ishes ten pr inciples that  readers can use to spark 1 ' the gl immer of  possibi l i ty

and potent ia l . . .of  an innovat ive idea or a l i fe-changing plan."  Mau's design-can-do-

anything phi losophy is at  the heart  of  Berger 's intent to encourage ci t izen designers

to see the wor ld as one big design project  and make i t  bet ter .

Their  projects include interests wi th water t ransport ,  the aging populat ion,

t ransportat ion and shel ter  and of len begin wi th l i fe exper iences. Van phi l l ips 's

gl immer moment started as an idea to design a prosthet ic foot  for  h imsel f  and
employed one of  Berger 's design pr inciples "Jump fences."  By connect ing the
disparate mechanics of  a Chinese C-sword, a div ing board and the hind leg of  a
cheetah, Phi l l ips developed a dist inct ive C,shaped leg and foot ref ined enough for
an Olympic contender in 2008. Another pr inciple,  "Embrace constraints" descr jbes
the design of  a tool  by Jock Brandis used to shel l  peanuts that  needed to be

cheaply reproducible to improve l ivel ihoods. The device is now used throuqhout
Afr ica and Asia.

The book's under ly ing tone is one of  opt imism, a qual i ty Berger f inds al l  designers
have in common, but he also includes the setbacks that portray more pract ical

moments.  A part icular ly c lever design ls Steve Mykolyn's "15 Below" coat for  the
homeless.  l t  could be folded to f i t  in a pocket,  used as a pi l low and stuf fed wi th
newspapers as insulat ion f rom the cold.  Berger reveals the temperature tests In
freezers and the problems Mykolyn

encountered with the coat 's distr ibut ion.

Some homeless people became angry,

ei ther f  rom feel ing an outsider was try ing to

f ix their  problem or f rom not knowing what

to do with the new design, and Berger writes,
"Designing a better wor ld gets compl icated."

With a gi f t  for  storytel l ing and a graceful

way of  connect ing the innovat ions wi th his

design pr inciples,  Berger encourages oj
designers to act .  For his f inal  pr inciple,  E
"Begin anywhere,"  he includes valuable !

o
process steps to get going and suggests :
chart ing the moments of  each day for 

3
opportuni t ies to make design improvements $
a real i ty.  -R.H. A
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